
How to make an IMPACT: Influence, inform and
impress with your reports, presentations, business

documents, charts and graphs (Financial Times
Series)

Jon Moon

Click here if your download doesn"t start automatically

http://zonebook.me/go/read.php?id=B00GOZ9HNQ
http://zonebook.me/go/read.php?id=B00GOZ9HNQ
http://zonebook.me/go/read.php?id=B00GOZ9HNQ


How to make an IMPACT: Influence, inform and impress with
your reports, presentations, business documents, charts and
graphs (Financial Times Series)

Jon Moon

How to make an IMPACT: Influence, inform and impress with your reports, presentations, business
documents, charts and graphs (Financial Times Series) Jon Moon

Clear information shows clear thinking, and clear thinking informs, influences and impresses.

How often do you stare at uninviting and confusing presentations, notes, reports and information packs and
get nothing out of them?  It doesn’t have to be like this. We could all produce amazingly clear work that has
incredible impact – if only we knew how.  This book shows you how. It is full of ideas, tips and principles
that are simple and easy to implement, yet brilliantly effective.You will never look at a business document in
the same way again.  And your work will impress the people that matter and get the results you want.

 

 

It guides you through the most effective ways of using all forms of presenting information - tables, charts,
slides, flowcharts, etc. Moon also introduces the new WiT (Words in Tables) approach to give impact to
your message on all documents and slides.

“I love Jon’s work. His tips are hugely useful, his WiT fantastic and ground-breaking, and his book essential
reading. If you want to enhance your sales tenders, pitches and slides – if you want to win more business –
get into Jon’s stuff. It’s really, really good.”

 

Gavin Duffy, a Dragon on Ireland’s “Dragons’ Den”, top media coach and economics columnist with the
Irish Sunday Independent

 

"Every once in a while, simple ideas change business forever - this book is full of such ideas. A must-read if
you want to do something about all those impenetrable reports, slides and information packs. This book has
all the answers and will redefine how you think about business documents." Dominic Burke, Chief
Executive, Jardine Lloyd Thompson Group plc.

 

"This is a vital topic that has been sorely neglected. Jon’s book changes that. It is crammed with new ideas
that are creative, thoughtful, yet practical and relevant for all disciplines of business. Essential reading for
everyone in business! " Dr Jikyeong Kang, Professor of Marketing and Director of MBA Programmes,
Manchester Business School.

 



 "I’ve seen Jon’s talk and his ideas are full of originality and wisdom. Many ideas are stunningly simple,
others are mould breaking. He takes preconceived thinking and turns it on his head. Your business reporting
will never be the same again. " Michael Izza, Chief Executive ICAEA.
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From reader reviews:

Cynthia Bryant:

Why don't make it to become your habit? Right now, try to prepare your time to do the important act, like
looking for your favorite reserve and reading a e-book. Beside you can solve your trouble; you can add your
knowledge by the e-book entitled How to make an IMPACT: Influence, inform and impress with your
reports, presentations, business documents, charts and graphs (Financial Times Series). Try to make the book
How to make an IMPACT: Influence, inform and impress with your reports, presentations, business
documents, charts and graphs (Financial Times Series) as your good friend. It means that it can to become
your friend when you feel alone and beside associated with course make you smarter than in the past. Yeah,
it is very fortuned for you personally. The book makes you considerably more confidence because you can
know every thing by the book. So , let us make new experience and also knowledge with this book.

Danny Floyd:

Information is provisions for folks to get better life, information currently can get by anyone in everywhere.
The information can be a know-how or any news even an issue. What people must be consider if those
information which is from the former life are difficult to be find than now could be taking seriously which
one would work to believe or which one typically the resource are convinced. If you have the unstable
resource then you obtain it as your main information you will see huge disadvantage for you. All of those
possibilities will not happen inside you if you take How to make an IMPACT: Influence, inform and impress
with your reports, presentations, business documents, charts and graphs (Financial Times Series) as your
daily resource information.

Fred Simpson:

The reserve untitled How to make an IMPACT: Influence, inform and impress with your reports,
presentations, business documents, charts and graphs (Financial Times Series) is the book that recommended
to you to study. You can see the quality of the e-book content that will be shown to you actually. The
language that article author use to explained their way of doing something is easily to understand. The copy
writer was did a lot of investigation when write the book, to ensure the information that they share to your
account is absolutely accurate. You also could get the e-book of How to make an IMPACT: Influence,
inform and impress with your reports, presentations, business documents, charts and graphs (Financial Times
Series) from the publisher to make you much more enjoy free time.

Richard Chambers:

As we know that book is significant thing to add our understanding for everything. By a e-book we can know
everything we would like. A book is a set of written, printed, illustrated as well as blank sheet. Every year
ended up being exactly added. This reserve How to make an IMPACT: Influence, inform and impress with
your reports, presentations, business documents, charts and graphs (Financial Times Series) was filled with



regards to science. Spend your spare time to add your knowledge about your scientific disciplines
competence. Some people has several feel when they reading a new book. If you know how big good thing
about a book, you can truly feel enjoy to read a book. In the modern era like right now, many ways to get
book you wanted.
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